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また，国土交通省観光庁によると*5，観光はGroup Inclusive Tour(GIT) が主流であった
















*5 https://www.kantei.go.jp/jp/singi/kanko vision/kankotf dai16/sankou.pdf
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表1.1 Yelpに投稿されたレビューに含まれるTipの例
・Wear a Steeler shirt and you might get the service for free!!
・When the university is open in the fall and spring, this place is packed.
・There is no parking lot here




















































































































・Food is below average compared to other chipotle branches else where.
・They used to have ”kids eat free” on Sundays, but not anymore. Total bummer!




























































































形態素N-gramの中には，”great ・ to ”のようなワイルドカード”・”が様々な単語になりう
る場合がある．そのため本研究では，ワイルドカード”・”を考慮した形態素N-gramの抽出も









all you can drink admission is free
be sure to before you *
be prepared to can not wait to
check the * do not forget
be compared to other if you are looking for
do not miss do not know what
do not have do yourself a favor
every time i feel free to
first come first served for the first time
get a free is closed on
great * to in regard to
is as good as is a great place
is a * fee to is a good idea
i highly recommend the is my favorite in
is a good idea love this place
make sure to make a resevation
one of the stay away from
sign up for to avoid the
the * is open watch out for













Tips 全データ数 動詞から始まるセンテンテンスの数 動詞から始まるセンテンスの割合
すべてのTips 1,185,348 130,823 11%
Like数2以上 1,717 206 12%



















語の辞書には，the NRC Emotion and Sentiment Lexicons[23, 24]を利用した．この単語辞
書では，異なる40の言語で14,182語がそれぞれ収録されている．本研究では，英語のレビュー






感情 「festival」 「sick」 「recommend」
anger 0 0 0
anticipation 1 0 0
disgust 0 1 0
fear 0 0 0
joy 1 0 0
sadness 0 1 0
surprise 1 0 0






















TFIDF = TF・IDF (3.1)









































Restaurant & Fireside Lounge*1，ラスベガスのホテルであるPlanet Hollywood Las Vegas
Resort & Casino*2のレビューを使用する．The Peppermill Restaurant & Fireside Lounge























評価では以下の被験者にアンケートを答えてもらった．外国人12名(中国人 : 6人 アメリカ











ついる間に有益なTipか回答させた．例えば，”Wear a Steeler shirt and you might get the




















































表4.1 The Peppermill Restaurant & Fireside Loungeから抽出したTipsの例
ポジティブなTips
・if you’re looking for a great breakfast for 10−20 then you need to visit.
・the prices at blueberry hill are more acceptable for diner quality food
　and the people are friendly.
・Scan QR code from table sign, sign up for email and get free glass.
・if you’re on the strip and need a good meal at a good price,
　or you want to sit back and relax in a nice lounge and enjoy a beverage,
　this is the place to go.
・it’s a great place to socialize with friends,
　have good food and great atmosphere.
・be prepared to wait to be seated,
　especially if you’re going for breakfast but it’s soooo worth it.
ネガティブなTips
・the only downside- this place can get very very busy
　and you may wait a while!
・the worst part about this place is that no taxi’s will pick you up from here
　so beware…come here with caution if you’re drunk!
・Really disappointed in my last visit here.
・Proceed with caution, the rude owner will take out his brutal service on
　you if you speak up about awful inattentive service and
　long waits for marginal food.
・the wait can get long but the diner bar is first come first serve
　so check there if they’re not any tables.
・if your tired of walking up and down the strip and
　are trying to avoid all the crowded bars, this is the place to go!
ニュートラルなTips
・there is a great variety of breakfast, lunch, and dinner options.
・please try this place on your next trip!
・the separate lounge is super cool and a great place to hang out
　while you’re waiting to be seated.
・i always like to tell my friends ”pm in the am” as we seem to go to the
　peppermill in the early mornings.
・this is a good place if you’re looking for
　the ” a little better than ihop ” place on the strip.
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表4.2 Planet Hollywood Las Vegas Resort & Casinoから抽出したTipsの例
ポジティブなTips
・we found it a cheesy cool hotel that hosting a lot of early 20 yr old kids.
・the crowd of this hotel is younger than other hotels, so it’s a great place
　if you’re young and ready to party!
・it’s a great place to stay mainly because of its location especially
　if you love earl’s!
・if you have an offer at planet hollywood for a free room with
　free play do not expect to receive your free play.
・the menus are pretty close, but the food is good.
・i got a deal which included $25.00 dollars a day for a food
　and beverage credit, which came in handy for room service.
ネガティブなTips
・ somebody must have kicked or pushed the toilet door really hard
　 before us because there is a hole on the wall.
・if you don’t care that the place is dirty (even the elevators are gross
　- check out the buttons!)
・the biggest disappointment about this place it the ridiculous high
　so called ”resort fee.
・i have to say that this stay was just ok. our bed was,
　for the first time, horribly uncomfortable.
・in theory this hotel is great because it’s centrally located on the strip
・the view from the room was alright but
　the window was really dirty and had a lot of water spots on it.
ニュートラルなTips
・it’s nothing to rave about, yet i don’t know that
　there’s anything to really complain about.
・we were disappointed at the tiny window and the ”strip view” was not
　all that great either bc it was just a view from the side of the street
　but not directly on las vegas blvd.
・in regard to amenities, ph is probably a 3 or 3.5
　when compared to other similarly situated hotel/casinos.
・the air inside the casino is not as well filtered compaired to the others,
　but the floor staff and pit people are nice.
・if there is one piece of advice i could give is go for the 24 hour buffet in
　the casino it’s only $49 and you can eat as much as you want for 24 hours.
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